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6SRUWY KDYH ORQJ EHHQ FRQVLGHUH‘G
FRQWHQW E\ SXEOLVKHUV DGYHUWLVHU
7KH SUHPLXP QDWXUH RI VSRUWV LV W-\
WR WKH SRSXODULW\ RI VSRUWYV DV u,fg,,,
KRXVHKROGV DQG WKH VKHHU QXPEH J“j‘_’,
JRU PDQ\ DGYHUWLVHUV WKLV H[WH o; |
RI VSRUWV DOORZLQJ WKHP WR UHDFK ¢
YLHZHUV VLPXOWDQHRXVO\ :KLOH WKH
KDV UHVXOWHG LQ IUDJPHQWDWLRQ " |
RSSRUWXQLWLHV IRU DGYHUWLVHUYV WR"’
LQWR WKHLU EX\V N

SOWLPDWHO\ IRU PRVW IDQV VSRUWYV
LQO WKH KRPH ZKHUH WKH\ FDQ FRQWURO‘ (RZ DQG
WKH\ ZDWFK WKH FRQWHQW WKH\ ORYH 7KLV UHSR
GHHS GLYH LQWR WRGD\-V FRQQHFWHG vé UWV IDQ
DW HQJDJHPHOW ZLWK VSRUWY FROWHOW DQG-KRZ
YLHZLQJ DFURVV WUDGLWLRQDO 79 DQG VWUHDPLQJ "W DOVR =~
KLIJKOLJKWYV WKH YDOXH RI VSRUWY DGYHUWLVLQJ s
ZLWK FRQVLGHUDWLRQV IRU KRZ EHVW WR LQFRUSRUD\NH
VSRUWY SURJUDPPLQJ LOQWR PXOWLVFUHHQ 79 Z

- - e o T e

e -
e P T T el e’ ""“-:". ooooooooooo

2272000 %0 0% %+ e} T T T T LT

G e S S M e

- -
TeT e e e e e -
i P L T N - - . e aw -
- e - - - - e e ] ] > - -
e S S e A o e . o S e B S S
o e e T T M N - ™ o’ P S e N
CEE o e e e e e - - e e o .t e % . - ats" Pl
- -'—.o.---’--- B 1 B B R R A A A e s St R L M O K A RN B W ) T A T T e e S m am e e - - - -, A o e - -
- - - e -l e e Ca w e w - - - e e e -
- - - s e e e e G — . % S T = - - - A A =
- » - o e > e e e BT A S TN N - i A S s -
- - - - - - e > > - - - . w_ - - - N 9. - - - - a - - . - -
- - D I et R O UERR B BT et e e T, . e T T T T A A F A i B W o o e W . . Ty i - - B e o -
-.-k,---o.',a.'--- ______________ > s 0000 W B S o > a e
.............
S e e e e e T T ™ - p‘.. Pt o D g
- - I L e A R SRS B o e e e e SRR T G W AT A A ot MR W e e S W W g SN @ - - S, e s e o e
- - I L T LI RS B T T T T Wl U K e g A A S e e ™ gt i SRR R 0 T et et et e g W e e ey ey a0 A e W e
e S e e Ve Ve e e Nl e e e =~ o e e st & . o T Sy T, T T T T Bl S S S e B e e e s -

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ %HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LBZHUVKLS DQG )DC



&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWL

OHWKRGRORJ\

7KLY UHSRUW LV SULPDULO\ EDVHG RQ DQ RQOLQH VXUYH\ RI $PHULFDQ VSRUYV
Comcast Advertising.

'H V X UY H160DG participants UHSUHVHQWDWLYH RI WKH DGXOW 8 6 SRSXODWLRQ
° ZLWK DQ\ VSRUWY FRQWHQW OLYH JDPH FRYHUDJH KLJKOLJKWV VSRUWYV
LQ WKH SDVW VL[ PRQWKY ,Q WKLV UHSRUW RXU W&dydem VDPSOH LV UHIH

2XU FRUH IDQ VHIJPHQWYV

Casual fan

SDUWLFLSDQWYV ZKR VSHQG KRXUV RU OHVV ZLWK VSRUWY FRQWHQW HDFK ZHF
FRYHUDJH DQG GR QRW FRQVLGHU WKHPVHOYHYVY D PRGHUDWH RU VXSHU IDQ R
WKH\ WA\SLFDOO\ IROORZ

Avid fan

SDUWLFLSDQWYV ZKR VSHQG KRXUV ZLWK VSRUWY FRQWHQW SHU ZHHN ZDWF
DQG FRQVLGHU WKHPVHOYHYV VXSHU IDQV RI DW OHDVW RQH VSRUW RU OHDJXF

Niche sports fans

SDUWLFLSDQWYV ZKR WA\SLFDOO\ IROORZ VSRUWYV RXWVLGH RI WKH «%LJ )RXU-=-
LOQFOXGLQJ UHJXODU VHDVRQ DQG WHQWSROH HYHQWY WKRXJK WKHLU OHYHO

%HKLQG 7KH 5HPRWH $ '"HHS 'LYH ,QWR 6SRUWYV 9LHZHUVKLS DQG )DC






)RU 8 6 YLHZHUV
LW-V DOO H\HV RO

KRXUV VSHQW ZDWFKLQJ VSBUMNUHQW OHDJXHYV ZDWEFK
FROQOWHQW!”ZHHNO\ on average ‘!

RI $SPHULFDQV HQJDJH ZLWKRI $PHULFDQV UDQN OLYH
VSRUWYVY FRQWHQW RXWVLGHRRUWY LQ WKHLU WZR PR
WKH JDPH WDON VKRZV VREDDNMFKHG FHQUHYV

PHGLD HWF

RI $PHULFDQV ZDWFK VSRUWWWFK WKH «%LJ RXU- VSF
RXWVLGH RI WKH «%LJ )RXU=0/% 1%$ 1)/ RU 1+/
LOFOXGLQJ WHQWSROH DQG QLFKH

VSRUWLQJI'HYHQWYV

&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPIE
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"KLOH P DQ\ 7DWF K 1HDUO\ LQ IDQV DUH QLFKH VSRUWYV I

/KH\ VSH{BGWR KRXUV ZHHNO\ ZDWFKLQJ VSRUWY DQG HQMR\

V S R U W V G H J U H H V R RXWVLGH RI WKH «%LJ )RXU- OLNH FROOHJH VSRUWYV WHQQLYV
IROORZ D IHZ OHDJXHYV

LQ HQJDJH ZLWK KLIJKOLJKWY DQG |

ID Q G R P L P S D FW WKH\ DUH WKH PRVW OLNHO\ WR KDYH PXOWLSOH JDPHV RQ DV
YLHZLQJ SDWWHUQYV

Casual fans Avid fans

/KHVH IDQV WASLFDOO\ RQO\ IROORZ RQH VSRUWY OHDJXH7KQEH LD URDOQOQ N RPXOWLSOH VSRUWY OHDJXHV DQG PRVW H
PDMRU WHQWSROH HYHQWYV 7KH\ DUH OHVV OLNHO\ WR ZD®RWXW VAIGHK RR WNKKHJ Y DIPQIG DU RI WKHP YLHZ VSRUWY DV DQ LQYV

DOVR WKH OHDVW OLNHO\ WR PXOWLWDVN GXULQJ WKH JDVPRFRDML QU IW KHFR: DNVKHIQQEWR ZDWFK JDPHV LQ ODUJHU JURXSYV
HQJDJHG DXGLHQFH

Casual fans tend to watch fewer sports but give Avid fans spend a lot of time with sports,
their undivided attention while watching games. consuming many types of sports content.
Undivided (QJDJH ZLWK
attention QRQ JDPH FRQWHQW
/I\SLFDOO\ RQO\ _ JROORZ RU
XQH LQWR IROORZ RQH DWE K PRUH VSRUWYV
WHQWSROH HYHQWYV VSRUWY OHDJXH ZLWK RWKHUV

OHDJXHYV

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ Behind The Remote: A Deep Dive Into Sports Viewership and Fandom 7



)DQV DUH HQJDJLQJ ZLWK
VSRUWY LQ QHZ ZD\V

'LWK SURYLGHUY FUHDWLQJ PRUH LPPHUVLYH YLHZLQJ H[SHULHQFHV VXF

DQG SOD\ E\ SOD\ DQDO\VLV IDQV DUH HQJDJLQJ ZLWK VSRUWV LQ QHZ ZI
RSSRUWXQLWLHYV WR UHDFK WKHP

& Time to consider the odds

6SRUWY EHWWLQJ LV FKDQJLQJ KRZ VRLH RDQG XOWV¥K VERWWR/Q JDPH
DQG DYLG |B¥I% nokeHkely WR HQJDJH LQ VSRUWYVY EHWWLQJ WKDQ WKH

)DQV DUH PXOWLWDVNLQJ

+DOI RI IDQV VD\ WKH\ XYVXDOO\ KDYH VSRUWY RQ LQ WKH EDFNJURXQ
Almost 3in4fans FKHFN VFRUHV IRU RWKHU JDPHV DQG VFUROO RQ VR
ZDWFKLQJ WKH JDPH $YLG IDQV DUH DOVR PRUH OLNHO\ WR KDY

8VLQJ WHFKQRORJ\ WR HOQKDQFH WKH JDPH

)DQV FUDYH WHFKQRORJ\ WKDW HQKDQFHV WKHLU JDPH GD\ YLHZLQJ
UHDO WLPH VWDWYVY DQG DQDO\WWLFV 7KH GHVLUH IRU WHFKQRORJ\ LV

ZDQW FXVWRPL]DEOH FDPHUD DQJOHYV DQG WKH DELOLW\ WR ZDW
LQ YLUWXDO URRPYV

&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ
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&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPI

7KH «ELJ VFUHHQ- LV
WR WKH IDQ H[SHULH

)DQV ORYH ZDWFKLQJ DW KRPH

RI IDQV SUHIHU ZDWFKLQJ OLYH VSRUWYV RQ 79 UDW
LQ SHUWR®U KDOI RI $PHULFDQV VD\ WKH\ HQMR\ ZLC
DW KRPH EHFDXVH WKH\ FDQ VHH DOO DVSHFWV RI \
RQ 79 WKDQ L® SHUVRQ

6SRUWY YLHZLQJ KDSSHQV WRJHWKHU

RI IDQV DW OHDVW RFFDVLRQDOO\ ZDWFK OLYH VSR

RI IDQV ZDWFK UHJXODU VHDVRQ JDPHV LQ JURXSYV
This LV HYHQ JUHDWHU LQ KRXVHKROGY ZLWK FKLOG
DPSOL2?2HG IRU SOD\RII RU FKDPSLRQVKLSYV

RlI IDQV VD\ WKH\ HQMR\ ZDWFKLQJ OLYH VSRUWYV R(
VSRUWY DUH DQ LQWHJUDO SDUW RI WKHLU VRFLDO

%HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LHMZHUVKLS DQG )DC



KHUH )DQV :DWFK /LYH 6SRUWYV

$W KRPH RQ 79

$W D IULHQG RU IDPLO\ PHPEHU-V KRPH RQ 79

2Q 79 bW D VSRUWY EDU RU UHVWDXUDQW

2Q P\ PRELOH GHYLFH

Fans are +119% more likely to watch at home than at a restaurant or sports bar. 1

&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ
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LWK WKH I UDJPHQWDWLRQ RI VSRUWY FRQV
YLHZHUYVY KDYH PRUH FKRLFH LQ KRZ WKH\ ZI

)DFWRUV FRQWULEXWLQJ WR+RZ )DQV 7\SLFDOO\ :DWFK /LYH 6SRUWV RQ 79
KRZ IDQV ZDWFK OLYH VSRUWYV

Fase Rl 2QGLQJ JDPHV 6WUHDPLQJ

SUHVHQFH RI DOO WKH JDPHYV
WKH\ ZDQW WR ZDWEFK

Traditional
SUHVHQFH R tamfhtentdtdlv H

2 Y H U B@ddf Americans are satis ed

with their live sports viewing experience,

UHIJDUGOHVYV RI ZKHUH WKH\ ZDWFK LW
WUDGLWLRQDO 79 RU VWUHDPLQJ

Both

46% of fans signed up for a service in the past six months just to watch a speci ¢ sport or sporting event.

&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ Behind The Remote: A Deep Dive Into Sports Viewership and Fandom 12



6SRUWV RQ VWUHDPLQJ D
ZLQ IRU IDQV DQG DGYHUW

$V YLHZLQJ KDELWYV FRQWLQXH WR VKLIW I[URP WUDGLWLRQDO 79 WR VWU
ObDQ\ VSRUWY HYHQWYV DUH EHFRPLQJ VWUHDPLQJ 2UVW FUHDWLQJ RSSR
UHDFK IDQV YLD OLYH SURJUDPPLQJ ZLWKRXW WKH VDPH SULFH WDJ RI D

«)202- GULYHYV IDQV WR VLIJQ XS IRU VHUYLFHYV

(O $OPRVW KDOI RI IDQV ZLOO VLJQ XS IRU D VWUHDPLQJ VHUYLFH WR ZI
VSRUWLQJ HYHQW

RI IDQV WKDW NHHS WKH VHUYLFH GR VR SULPDULO\ EHFDXVH LW LV G

)DQV DUH DFFXVWRPHG WR DGV LQ VSRUWYV

jl )bQV ZKR W\A\SLFDOO\ ZzDWFK JDPHV RQ VWUHDPLQJ DUH OHVV OLNHO\

JDPH ,Q IDFW WKH\ DUH PRUH OLNHO\ WKDQ WKH DYHUDJH IDQ WR D
DGV LV O©OMXVW DERXW ULJKW?2

% $YLG IDQVY DUH PRUH RSHQ WR DGV WKDQ FDVXDO IDQV DQG RQO\
IRU DQ DG IUHH H[SHULHQFH GXULQJ JDPHV RQ VWUHDPLQJ

Avid fans are +31% more likely to subscribe to a
streaming service to watch the game than the typical fan.

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ
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&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPI

)DQV FRQWLQXH WR
JUDYLWDWH WR WHQYV
HYHQWY EXW QHZ YL
KHOS JURZ IDQGRP

/HQWSROH HYHQWY ZLOO DOZD\V GUDZ

0 )DQV DUH OLNH Cat l&6dRo@eD WAHKQW SROH HYHQW LQ WKH QH
PRQWKY VXFK DV WKH 6XSHU %RZO &ROOHJIH )RRWEDC
1%$ )LQDOV

g HOQWSROH HYHQWY DOVR DWWUDFW FRPPXQDO YLHZLQ
WKDQ UHJXODU VHDVRQ JDPHV HVSHFLDOO\'LQ KRXVHEI

J 55% of the most watched sporting events DUH WHQWSROH HYHQWYV F
SRVW VHDVRQ FRYHUDJH 9LHZHUV RI WHQWSROH HYHQ
OLNHO\ WKDQ YLHZHUV RI RWKHU OLYH VSRUWLQJ HYHC
HVSHFLDOO\ WKRVH IRU QLFKH VSRUWYV

%HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LHZHUVKLS DQG )DC



*URZWK LV GULYHQ E\ QHZ IDQV

&) )DQV DUH EUDQFKLQJ RXW IURP WKH «%LJ JRXU~
FRQVLGHU ZDWFKLQJ VRFFHU LQ WKH QH[W WZHOY

¢ 7KH SRSXODULW\ Rl ZRPHQ-V VSRUWV ZLOO FRQWL
IDQV ZKR GR QRW FXUUHQWO\ ZDWFK ZRPHQ-V VSR
WR VWDUW LQ WKH QH[W PRQWKYV § DSSHDOLQJ S

@ YYHWWHU DZDUHQHVV RI ZKHUH RU ZKHQ JDPHV DU
DQG LPSURYHG DFFHVV WR OLYH FRYHUDJH WK
VXEVFULSWLRQV ZLOO LQFUHDVH IDQ LQWHUH

XOWLPDWHO\ LQFUHDVLQJ YLHZHUVKLS

'RPHQ SDYH WKH ZD\

$Q RIWHQ RYHUORRNHG GHPRJUDSKLF RI IHPDO
= KRXUV ZHHNO\ ZDWFKLQJ VSRUWYV FRQWHQW

'RPHQ DUH PRUH OLNHO\ WKDQ PHQ WR JLYH WKHL
WR WKH JDPH DQG OLNH PHQ WKH\ HQMR\ WKH UR
ZKHQ ZDWFKLQJ OLYH VSRUWYV

Fans are +36% more likely to consider watching at least one
non-Big Four sport in the next twelve months.

&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPIE

%HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LBZHUVKLS DQG )DC



THE POWER
OF SPORTS
ADVERTISING

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ %HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LHZHUVKLS DQG )DC



&RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWL

(PRWLRQDO DWWDFKPHQW W
FUHDWHY YDOXH IRU DGYHUYV

7KH HPRWLRQDO FRQQHFWLRQ EHWZHHQ VSRUWYV IDQV DQG WKHLU IDYRULWH \
GLVFRXQWHG 7KLV HPRWLRQDO DWWDFKPHQW WR VSRUWY FUHDWHY YDOXH IR
NOQRZQ WR GULYH HQJDJHPHQW FXOWLYDWH SRVLWLYH EUDQG VHQWLPHQW D

(PRWLRQVY KHOS DGYHUWLVLQJ FRQYHUW DW KLJKHU U

SHVHDUFK IURP OHGLDSUREH IRXQG WKDW WKHUH LV D SRVLWLYH UHODWLRQV
DQG EUDQG PHPRUDELOLW\ ZLWK VWURQJHU EHQH2WY IRU DGYHUWLVHUYV IURP

HQJDJHPHQW LV KLJKHVW LQ VSRUWY FRQWHQW PDNLQJ LW&BRUMALWXDDU O\ YI
DGYHUWLVLQJ 8§ DGYHUWLVLQJ UHOHYDQW WR WKH FRQWHQW WHQGV WR KDY
PRVW IDQV SUHIHU DGV WKDW DUH UHODWHG RU FRPSOHPHQWDU\ WR WKH VSR

6SRUWYV IDQV DUH OR\DO

ZLOO ZzZDXWWH O WKH HQG RI WKH JDPH HYHQ LI WKH WHDP WKH\ DUH URR)

Avid fans are +16% more likely than the average fan to be loyal for the full game.

%HKLQG 7KH 5HPRWH $ '"HHS 'LYH ,QWR 6SRUWYV 9LHZHUVKLS DQG )DC



SGYHUWLVLQJ GXULQJ VSR
IDQV D SRVLWLYH SHUFHS

Almost half of sports fans KDYH D SRVLWLYH SHUFHSWLRQ RI DGV VKRZQ GXULQJ
$PRQJ WKRVH ZKR 2QG DGV GLVUXSWLYH DG IUHTXHQF\ D@G UHSHWLWLR(

$GV VKRZQ GXULQJ OL¥YH%W PRWWVODNHO\ WR EH VHHQ E\ SHRSOH WKDQ
QRQ VSRUWY WUDGLWLRQDO 79 SURJUDP

)DQ SHUFHSWLRQV RI $GV 'XULQJ /LYH *DPHV

, SUHIHU ZKHQ DGY DUH UHODWHG, OLNH WR VHH DGV IRU VPDOO
WR FRPSOHPHQW WKH VSRUW EXVLQHVVHYV ZKHQ ZDWFKLQJ
, P ZDWFKLQJ OLYH VSRUWYV

(KHUH DUH MXVW WKH ULJKW
DPRXQW RI DGV VKRZQ
GXULQJ JDPHYV

, FDQ UHODWH WR WKH DGV
VKRZQ GXULQJ OLYH VSRUWYV

, ZLOO SD\ PRUH WR QRW KDYH DGV
ZKHQ ZDWFKLQJ OLYH VSRUWYV

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ %HKLQG 7KH 5HPRWH $ 'HHS 'LYH ,QWR 6SRUWYV 9LEZHUVKLS DQG )DC



"ULYLQJ UHVXOWYV WKURXJK DGYHUWLVLQJ L

&DVH 6WXG\
9DOXH RI 6SRUWYV $GYHUWLVLQJ RI DYLG IDQV SXUFKDVHG D SURGXFW WKDW WKH\ VDZ ZKL(

2
$W VLPLODU LQYHVWPHQW OHYHOV DQ DXWR GHDOHU zKR DLUHE RQLRSRUWY VSRUWYV ¥V RI DYHUDJH IDQYV
GXULQJ ODUFK ODGQHVV

reached delivered Rl IDQV ZKR SXUFKDVHG D SURGXFW GL&ahahee EHFDXVH LW Z
WKHLU JDPH GD\ YLHZLQJ H[SHULHQFH ZLWK IRRG EHYHU

WKH PRVW SRSXODBU FDWHJRU\
PRUH KRXVHKROGPRUH LPSUHVVLRQV

WKDQ D GHDOHU ZLWKRXW VSRUWYV LQ WKHLU PHGLD PL| Avid fans are +19% more likely to convert than the average sports fan! 2

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ Behind The Remote: A Deep Dive Into Sports Viewership and Fandom 19



7KLQJVY DGYHUWLVHUV VKR
ZKHQ SODQQOLQJ WKHLU VS

O 'RQ-W XQGHUHVWLPDWH WKH YDOXH RI WKH FDV

KLOH WKH\ PD\ VSHQG OHVV WLPH LQ IURQW Rl WKH VFUHHQ WKDQ DY
OHDVW OLNHO\ IDQ VHIJPHQW WR PXOWLWDVN ZKLOH ZDWFKLQJ JDPHV
DXGLHQFH $SSHDOLQJ WR WKLV IDQ VHIJPHQW PD[LPL]JHV LOQFUHPHQW!I

SDUWLFXODUO\ GXULQJ WHQWSROH HYHQWYV

e /HDQ LQWR QHZ RSSRUWXQLWLHYV

The LQFUHDVH LQ OLYH VSRUWY DQG JHQHUDO VSRUWY FRQWHQW RQ V
RSSRUWXQLWLHV IRUDGYHUWLVHUV DV DG LQYHQWRU\ H[SDQGV DFUR
JURZWK LQ LOWHUHVW IRU QLFKH VSRUWY FUHDWHY QHZ DYHQXHV IRU
VSRUWY VWUDWHJILHYVY WR UHDFK LOQOFUHPHQWDO DXGLHQFHYV

2SWLPLI|H DG FUHDWLYH IRU WKH DXGLHQFH WR

)DQV SUHIHU DGV UHODWHG WR RU WKDW FRPSOHPHQW WKH VSRUW W
advertsing LPSURYHV UHOHYDQFH HQJDJHPHQW DQG XOWLPDWHO\ DG HI
UHSUHVHQWDWLRQ LQ DGYHUWLVLQJ DOVR LQFUHDVHY HQJDJHPHQW L
VXFK DV IHPDOH IDQV :RPHQ DUH WKH SULPDU\ GHFLVLRQ PDNHUV LQ
SURMHFWHG WR RZOQ RI GLVFUHWLRQDU\ VSHQGLQJ E\ PDNLQJ
GHPRJUDSKLF WR NHHS HQJDJHG GXULQJ VSRUWY DGYHUWLVLQJ

< &RPFDVW $00 ULJKWV UHVHUYHG &RPFDVW FRQ2GHQWLDO DQG SURSULHWDU\ LQIRUPDWLRQ %HKLQG 7KH 5HPRWH $ '"HHS 'LYH ,QWR 6SRUWYV 9I28ZHUVKLS DQG )DC



&RQFOXVLROQ

6SRUWY UHPDLQ RQH Rl WKH PRVW ZDWFKHG DQG HQMR\HC
8 6 KRXVHKROGY DQG WKLV VKRZV QR VLJQ RI FKDQJLQJ O
VRRQ $GGLWLRQDOO\ VSRUWYV IDQV DUH SDVVLRQDWH DC
FRQQHFWLRQ EHWZHHQ D IDQ DQG WKHLU IDYRULWH WHDP
OR\DOW\ HQJDJHPHQW DQG GHPDQG IRU FRQWHQW

'LWK OLYH HYHQWY EHFRPLQJ LQFUHDVLQJO\ DYDLODEOH [
DGYHUWLVHUY KDYH HYHQ PRUH RSSRUWXQLW\ WR UHDFK
YLHZHUV WXQHG LQWR VSRUWY SURJUDPPLQJ

/R FDSWXUH WKH IXO0O YDOXH WKDW VSRUWY FDQ RIIHU D
VLIHV VKRXOG EH FRQVLGHULQJ WKH YLHZLQJ KDELWYV RI F
HITHFWLYHO\ UHDFK WKHP DQG PDNH SRVLWLYH FRQQHFWL

7KH SUHPLXP QDWXUH RI VSRUWY DQG WKH HQJDJHPHQW R
HQVXUH DGYHUWLVHUVY GULYH DZDUHQHVV DQG SRVLWLYH
WKHLU EUDQG ZKHWKHU DXGLHQFHV DUH ZDWFKLQJ RQ WU
VWUHDPLQJ $GYHUWLVHUV VKRXOG ORRN WR D SDUWQHU
EUHDGWK Rl VSRUWY FROQWHQW DQG XQGHUVWDQGV KRZ E
WKLY SUHPLXP FROWHQW LQWR PXOWLVFUHHQ 79 FDPSDLJ
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